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Safe Harbor Statement 

This presentation is for informational purposes only and is not an offer to sell securities or a solicitation of an offer to buy any 
securities, and may not be relied upon in connection with the purchase or sale of any security. Sales and offers to sell Model N, 
Inc. securities will only be made in accordance with the Securities Act of 1933, as amended, and applicable Securities and 
Exchange Commission όά{9/έύ regulations, including the written prospectus requirements. 
This presentation is proprietary and is intended solely for the information of the persons to whom it is presented. It may not be 
retained, reproduced or distributed, in whole or in part, by any means (including electronic) without the prior written consent  
of Model N. 
This presentation contains forward-looking statements. All statements other than statements of historical fact contained in this 
presentation are forward-looking statements. In some cases, you can identify forward-looking statements by terminology such as 
άƳŀȅΣέ άǿƛƭƭΣέ άǎƘƻǳƭŘΣέ άŜȄǇŜŎǘǎΣέ άǇƭŀƴǎΣέ άŀƴǘƛŎƛǇŀǘŜǎΣέ άōŜƭƛŜǾŜǎΣέ άŜǎǘƛƳŀǘŜǎΣέ άǇǊŜŘƛŎǘǎΣέ άǇƻǘŜƴǘƛŀƭέ or άŎƻƴǘƛƴǳŜέ or the 
negative of these terms or other comparable terminology. These statements are only current predictions and are subject to 
known and unknown risks, uncertainties and other factors that may cause our or our ƛƴŘǳǎǘǊȅΩǎ actual results, levels of activity, 
performance or achievements to be materially different from those anticipated by the forward-looking statements. These 
forward-looking statements are subject to a number of risks, including those described under the heading άwƛǎƪ CŀŎǘƻǊǎέ in our 
most recent Annual Report of Form 10-K and Quarterly Reports on Form 10-Q that we have filed with the SEC.  Although we 
believe that the expectations reflected in the forward-looking statements are reasonable, we cannot guarantee future results, 
levels of activity, performance or achievements. Except as required by law, we are under no duty to update or revise any of  
the forward-looking statements, whether as a result of new information, future events or otherwise, after the date of  
this presentation. 
In addition to U.S. GAAP financials, this presentation includes certain non-GAAP financial measures. These non-GAAP financial 
measures are in addition to, and not a substitute for or superior to, measures of financial performance prepared in accordance 
with U.S. GAAP. See the end of this presentation for a reconciliation between the non-GAAP measure and the most comparable 
GAAP measure. 
This presentation may also contain statistical data that we obtained from industry publications and reports generated by  
third parties. Although we believe that the publications and reports are reliable, we have not independently verified this  
statistical data. 
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ÅWelcome    Mark Tisdel, SVP Finance and CFO 

ÅModel N Overview  Zack Rinat, Founder, Chairman and CEO 

ÅVision and  Strategy  Zack Rinat, Founder, Chairman and CEO 

ÅProduct Demo   Bernard Gutierrez, Sr. Director, Solutions 

ÅMarket   Eric Carrasquilla, SVP, Products 

ÅFinancial Strategy  Mark Tisdel, SVP Finance and CFO 

ÅQuestion and Answers   

 

Agenda 
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Zack Rinat 
Founder, Chairman and CEO 



Multi -Billion Dollar Market Opportunity 

Pioneer and Market Leader 

Vertical Leadership 

Land and Expand Strategy 

Vertical Expansion 

Executive Summary 

Highly Visible Recurring Revenues 
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RESEARCH & DEVELOPMENT 

SALES & MARKETING 

GENERAL & ADMINISTRATIVE 

COST OF REVENUES 

GROSS PROFIT 

NET INCOME 

REVENUES 

Revenue Management 

$ Prices Contracts 
Incentives 
& Rebates 

$11 billion is lost annually for incentives and 
rebates in the pharmaceutical industry alone*  

* Source: IDC, Health Insights 2009 

Consolidated 

Income Statement 
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Model N Revenue Mgmt ς Optimize, Automate, Execute 

Prices Contracts 

Incentives Rebates 

System of 
Record for: 

Contract 
Management 

Incentives 
& Rebates 

Deal 
Management 

Regulatory 
Compliance 

Analytics 

$ Price 
Management 
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Demonstrated Customer Success 

Life Sciences 

Pharma Medical Device 

Biotech Generic 

Semiconductor 

High Tech 

Technology 
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Model N Customers 


