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Safe Harbor Statement

Thispresentationis for informational purposesonly and is not an offer to sell securitiesor a solicitation of an offer to buy any
securitiesand may not be relied uponin connectionwith the purchaseor sale of any security Salesand offersto sellModel N,
Inc. securitieswill only be made in accordancewith the SecuritiesAct of 1933 as amended,and applicable Securitiesand
Exchange&€ommissio & { 9egutations,includingthe written prospectugequirements

Thispresentationis proprietaryand is intendedsolelyfor the information of the personsto whomit is presented It may not be
retained, reproducedor distributed,in whole or in part, by any means(includingelectronic)without the prior written consent
of ModelN.

Thispresentationcontainsforward-looking statements All statementsother than statementsof historicalfact containedin this
presentationare forward-lookingstatements In somecasesyou canidentify forward-looking statementsby terminologysuchas
GYl DA 6 & K2 deS B EXSoA bt a BaayXEA Od )8 Ui BATS B A I LINSIRMEOT 8 S (6 012 fy & dr yhezS
negative of theseterms or other comparableterminology Thesestatementsare only current predictionsand are subjectto
known and unknownrisks,uncertaintiesand other factorsthat may causeour or our A y R dzadiuslBesulis, levelsof activity,
performanceor achievementsto be materially different from those anticipated by the forward-looking statements These
forward-looking statementsare subjectto a numberof risks,includingthose describedunderthe headinga w AC& 10 Gig o ¢
most recent AnnualReportof Form 10-K and Quarterly Reportson Form 10-Q that we have filed with the SEC Althoughwe
believethat the expectationsreflectedin the forward-looking statementsare reasonable we cannot guaranteefuture results,
levelsof activity, performanceor achievementsExceptas required by law, we are under no duty to update or reviseany of
the forward-looking statements, whether as a result of new information, future events or otherwise, after the date of
this presentation

In additionto U.S GAAPfinancials,this presentationincludescertain nonrGAAPfinancial measures Thesenon-GAAPfinancial
measuresare in addition to, and not a substitutefor or superiorto, measuresof financial performancepreparedin accordance
with U.S GAAPSeethe end of this presentationfor a reconciliationbetweenthe nonnGAAPmeasureand the mostcomparable
GAARmeasure

This presentation may also contain statistical data that we obtained from industry publicationsand reports generated by
third parties Although we believe that the publicationsand reports are reliable, we have not independentlyverified this
statisticaldata.
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A Welcome Mark Tisdel, SVP Finance and CFO

A Model N Overview Zack Rinat, Founder, Chairman and CEO
A Vision and Strategy ZackRinat, Founder, Chairman and CEO
A Product Demo Bernard Gutierrez, Sr. Director, Solutions
A Market EricCarrasquilla, SVP, Products

A Financial Strategy Mark Tisdel, SVP Finance and CFO

A Question and Answers
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Model N

Zack Rinat
Founder, Chairman arfdeO




Executive Summary

Multi -Billion Dollar Market Opportunity

Pioneer andViarket Leader

VerticalLeadership

Land andeExpandSrategy

Vertical Expansion

HighlyVisible Recurring Revenues



Revenue Management Income Staement
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$11 billion is lost annually for incentives and
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rebates in the pharmaceutical industry alone*

* Source:IDC, Health Insights 2009
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Model N Revenudgmt ¢ Optimize, Automate, Execute
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Demonstrated Customer Success
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Model N Customers
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